Appendix: A2- Survey form for Doctors, Patients, Caretakers

AI- Prior Ideas Comparisons: |

Questions Responses @ Questions M
What Is your gender?
Questionnaire for my Adaptive Clothing Range
@ Female
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A3- Need Assessment for Adaptive Clothing, Recycle, Empowerment

Need for recycle

Where do you discard your clothes?- Garbage

Have you ever worn recycled clothes? - NO

Do you know where your discarded clothes end up? - NO

Have you ever seen a landfill? - NO
Have you ever donated your old clothing? - NO

Do you believe in recycling for betterment of the
environment? - YES

Side effects

Need for disabled clothing

Can you dress independently? - NO

Have you ever used functional clothing? - NO

Is stylish clothing available for your disability? - NO

M Inseeing

MIn hearing

M Inspeech

HIn movement

M Mental retardation|

= Mentalillness

Are you socially involved in activities? - NO o19yrs 2039yrs a0s9yrs  6orsagenot O
specified Multiple disability
Do you feel that clothes affect your mental state? - YES A3.2
Do you engage in physical activities? - YES
. R . DISABLED TYPE MALE-S EMALES TO?AL

Do you believe that clothes play an important role in In Seeing 2639028 2394403 5033431

wellbeing? -YES In Hearing 2678584 2394330 5072914
In Speech 1122987 875705 1998692

Do you feel you blend in your environment - NO In Movement 3370501 2066325 5436826
Mental retardation 870898 635066 1505964
Mental liness 415758 307122 722880
Multiple Disability 1162712 9563986 2116698

Nm '“ mmmm IOthers 2728125 219_9464 4&27589
Have you lost your job due to the pandemic?- YES
How are you managing daily expenses? - Through donation A3.3

How many members of your family are dependent on you? - 5

Do you need a job to support you? - YES

A3.4- SMART GOAL

I want to accomplish
the design,
production, profit
generating sales of
easy wear clothing for
patients/elders. I'm
planning for a global
outreach through
recycling of clothes,
donation towards a
cause as well as
empowerment of
tailors affected due to
pandemic. The
clothes collection and
production will be
done in Mumbai
alongside offering
global online sales of
this adaptive clothing.
I want to create
adaptive clothing to
help patients
overcome the
struggles of daily
dressing and to
promote easy wear.
My biggest constraint
is the pandemic as
there are many
limitations such as
lockdown in my city.

I will pitch to
donate my first lot
of adaptive
clothing to an ngo
by September. I
will finish
sampling 10
products within
the next one
month. T will
know that I have
attained my goal
when I donate
20,000 rupees to a
hospitable trust by
the end of January.

I could not take
measurements of
patients in the ngo
due to the
pandemic and
social distancing
so I decided to use
standard sizes.

I also could not
have all my tailors
under one roof due
to the pandemic
and so we decided
to work remotely
across India.
Thus, my goal is
attainable.

The goal is
realistic as India
lacks an adaptive
industry and
therefore I'm
contributing to a
huge missing
factor. Due to the
pandemic, coming
together for a
fashion show
would be difficult
and hence I would
be conducting a
virtual fashion
show instead.

I plan to
accomplish the
goal by
November by
making enough
sales to gather the
profit which
would then
provide for the
donation for thel
needy disabled.
The initial
investment
however, needs to
be gathered
through family
sponsors by
August via an
online fundraiser
conducted by me.
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A7.11-Created a petition to support

the disabled during Covid

Rainna Goel started this petition to Government of
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In our country, there's discrimination
against millions of disabled people when it
comes to job security or disability work
benefits.

Disabled people have been facing
additional costs and huge risks as a result
of the ongoing COVID-19 pandemic.
Without any external funding or support,
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A8 - Analysing Existing Products

A9 - Goal development
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Final Goal

individuals with medical conditions in order to
help them overcome difficulties of daily
dressing. Alongside, recycling old garments by
empowering unemployed pandemic-stricken
migrants, disabled tailors for earning profits of
20,000 rupees through sales for donation to

Spark home for the disabled.

To research disabilities and thereby innovating | To research bhysocal dlsabllmosland thereby
functional yet modish adaptive clothing wear for | create adaptive we. r indivi

Is with
old clothes

medical conditions

through the empowerment of pandemic-
stricken disabled migrant workers. Thus,
eaming profits of 20,000 rupees by selling the
clothmg and using it for creation of more

a wear .
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<

The influence of fashion on our lives

Have you ever wondered why people dress in a certain way? Do you wonder why our
style changes according to the occasion? Fashion influences us from the moment we
choose what to buy right to when we decide to discard items for different reasons.
Fashion is all around us everyday, and without us knowing, it plays an integral role in
every part of our living.

If anyone was asked how fashion is incorporated in our lives, one well-known answer
would be that fashion represents people, it showcases their identity. Whether we love
fashion or not, what we select everyday becomes a part of us. We go about our day to
day tasks while seeing a lot of people and noticing what their wearing. This often helps
us get a hint of who they are and what their character or personality is like. While
that's not wrong, it is the only perspective to fashion being present in our daily lives.
Fashion is around us even in its most minuscule form. Why do we buy what we buy?
Why do we love a particular hairstyle? Apart from the most obvious reason of us liking
it? Designers have movie and soap opera stars wearing what the season should call
for. Every movie or show has their actors dressed a certain way which in fact,
influences the audience. Watching our favourite stars wearing a particular type of
garment or even having a particular hairstyle, makes us want to adopt it or try it out.
This way, we are brought into the new fashion season without us knowing it.

For peoble who are indulaed in fashion. trends and latest stvles are few of the first

Appendix B1- Denim Recycling

Write an article- e
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Protein Synthesis:

¢ Proteins make up all living materials
e They make nails, hair, enzymes, antibodies, brain, muscles

Muscles:

e Actin and myosin enable muscle movement

Cellular movement:

e Receptor proteins pass signals to other proteins and transfer information
from one cell to another.

Antibodies:

¢ Antibodies are proteins that defend the body against invaders

Blood:

¢ The haemoglobin protein carries oxygen to every part of the body

Brain and nerves:

¢ lon channel proteins control brain signalling by allowing molecules in and
out of nerve cells

Appendix B3- Defining Goals
Short-term goals

Long-term goals

1. Run a survey through doctors and
differently abled individuals for
clothing needs.

1.Create the whole collection and
categorize them as per need
and ailment with reference of

2. Branding and social media

survey results.

existence 2. To design 20-30 upcycled

3. Run a collection drive for old
clothes

garments out of the donated
clothes and list them in the
preloved catergory on the website)

4. Upcycle the collected clothes
into adaptive style samples.

5.Finalising tailors and
sampling their work.

3. To empower 8-10 disabled
tailors through job creation.

4. Set up the website and
incorporate online

6. Understanding requirements
of medically comfortable
fabrics and sourcing them.

purchase.

5. To donate 80-100 patient
garments to charitable hospital

7. Creating the initial sampling
and finetuning the sizing.

trusts.

6. To conduct a virtual or physical

8. Garment photoshoot for the
social media and website.

fashion show depending on the
pandemic situation.

—
77% wm )




Appendix B2- Success Criteria

B4- Source Analysis

SECONDARY

Criteria 0 1.2 4 5.6 7.8
Acsthetics «Visually «Bright colour tones | -Clothes are of printed «Clothes have «Extensive, multiple
unappealing product -Adaptive features fabrics extensive aesthetic adaptive features
«Dull colours like velero -Have multiple valkue and visual «Designer fashion
«No adaptive features adaptive features appeal clement
« Garment adaptive Problem solving
implications are on focus
point -Easy to put on & off
« Long lasting
durability & wsability
Cost «Zero sales ly-High pricing Few sales -Cost recovery -Higher sales
«Zero profits «1 to 2 sales Loss «Labour wages -Profits made
-High costs cleared «Cost recovered
<Donations made
<Capital generation
«Labour expansion
-Lower costs
Customer/ «No specified «Elderly and «Disabled children & «Market value and «Disabled children,
Target audience disabled audience adults consumer needs adults, elderly
Audience -Products made «No age mnge -Consumer needs not defined -Consumer needs
without specifics researched -Disabled awudience researched
«Preferences
considered
Sustainability | -Not environmentally | -Only recycle aspect | <Recyclable <Less landfill -All 6 R’s included
friendly. fromthe 6 R's «Less landfill pollution | pollution «Eco friendly
« Not inabl « Sustainabl
Size «Size isn't wearable -Standard size -Small, medium, large « Comfortable «Customized sizes
clothing «Not comfortable -Sizes aren't <Measurements taken
«Less options for customizable «Very comfortable
customens
Safety Some parts are Known hazards Loase ends of product | -No nisks -Fully safe
hurtable -Some parts could «Velcros could poke ‘However, casily <0 to | hazards
«Choke bazard still hurt -Hazards made aware broken «Clothes reusable,
of nothing breaks
Function <Function not defined | -Function: to make <Function defined -Function defined <Function defined
dressing casier for -Basic features like -Fashionable & «Clothes function
the disabled buttons work trendy «Innovative features:
-Fasteners don™t «Features like velcros | magnetic closures,
work work fasteners
Material ~Material isn’t usable | -Basic cotton -Bright cotton «Pure cotton «Crease free 10026
-Easy to wear Aesthetic appeal decor | medically approved cotton
«Printed fabrics for «No difficulties in
aesthetic dressing
-Sourced from
manufacturers
Aesthetic appeal
Website <0 chicks -Basic layout <10 to0 15 clicks « Ower 50 clicks «Atleast 200 clacks
<Not functional «Basic function «Not user friendly «Good techmicality «Good techmicality
« Very attractive

The purpose of this is to familiarize everyone
with the neced & demand of adaptive clothing.
The information is based on facts & insights
from people who work in this ficld & have
experience in this avenue. The detailed
functionality of velcro fasteners and magnetic
buttons states in-depth understanding of the
garment needs.

L Published on August 3rd, 2019. Itisarecent  [-Published on Apnl, 23, 2018, it is applicable to my
cover for my topic of adaptive wear and all its |topic and current as well and the links are functional
links are functional. too.

R This Washington Post article is relevant & This Forbes article is relevant & reliable for my
rehiable for my topic as it talks about fashion  |topic as it talks about what adaptive clothing is, its
forward adaptive clothing & its impacts on the fashion business industry & the
importance.The intended audience is those world, its fi , casc studies and pi s in the
with disabilities & those in or looking into the |ficld of this innovation. The target audience is
fashion industry. The author of the article has  |adaptive clothing customers & people in the fashion
used primary sources through interviews of industry or those looking to enter the adaptive ficld.
people in the field of adaptive clothing & The author of the article has included primary
Washington Post is well-reputed. I'm citing sources through interviews of people like designers
this as it emphasises on the unmet d dof |&¢ : has cited other sources as well.
styled lines of adaptive clothing. It’s very evidential, factual , references provided.

A Author is Annie Groer, an experienced Author is Deborah Weinswig, a proficient journalis.
journalist writing for a reputed magazine. writing for Forbes, the best business mag. She
Focuses on arts, design & politics & has writes about retail (clothes, beauty cte.) which
written for magazines & newspapers like The  |shows that she’s qualified to write about this topic.
Huffpost, The Independent, National Post, She’s an award-winning global retail analyst and a
New York Times and The Washington Post specialist in retail innovation & technology. She
itself. This shows that she’s qualified. She provides references to interviews she conducted
provides several sources like an interview with |with designers & also cites the US Census Burcau.
the famous Canadian designer, lzzy Camilleri. |Info about her is given at the bottom of the page.
Contact info is given at the bottom of the page.

A There are reliable sources like interviews with | The most reliable source, the US Census Bureau, is
fashion designers & psychology professors cited in the article, as are case studies about fashion
from universitics like John Hopkins. The info | designers like Camila Chiriboga. The info can be
can be verified from brands like Tommy venified from other sources. It's unbiased as it
Hilfiger who also have an adaptive clothing contains case studies and first-hand interviews.
line. It's unbiased because it’s a compilation of | There are no typographical errors.
people with adaptive and garment design
expertise. There are no typographical errors.

P

The purpose of the information is to showcase the
impact of adaptive clothing on the market, its
market value, its background and uniqueness. The
info is fully based on facts and knowledge from
people who are experienced in the adaptive clothing
ficld. There 1s no bias i this article.




PRIMARY |k
https://www.youtube.com/watch?v=WIsTT2fF

2
https://www.youtube.com/watch?v=c2Ma-17SNKw

disabilities and the stories of their brands that
revolutionized clothing for the disabled. It’s by
‘CNBC Make It’, a famous business channel.
Published on 19th September, 2018.

SOURCE |,
ANALYSIS
Q- It’s an interview of 3 people living with Talks about the technology of adaptive clothing and

how popular brands are mainstreaking it to make a
great revolution in the fashion industry. It's by ‘Wall
Street Journal’, a top-tier American newspaper.
Published on 6th July, 2016.

E The purpose of the collection of 3 interviews
was to show the world how fashion can be

The purpose of this interview was to introduce
adaptive clothing to the world, explaining its

fixed for people with disabilities. The i ded
audience was design & clothing companies,
the fashion business industry & the disabled
population. Published as a video since it’s a
collection of spoken interviews. Shown as a
video to let the audience see how the disabled
population struggles with clothing on a daily
basis. It’s unbiased however it is based on an
amalgamation of statistics and opinions.

I y fe and benefits for the disabled
people and how the fashion industry is slowly
planning to incorporate adaptive wear into every

The intended audience was design and
clothing c the fashion b industry as
well as the disabled population. The purpose is clear
and is based on facts.It's unbiased however it does
include some opinions.

P

Personal Project Timeline

A: Investigating
Choosing my topic (researching)
Defining my goal

Finalising my S.MART goal and global context

Identifying my prior learnings

Research process (product manufacturing, fabrics, science)
Branding, social media creation & survey for doctors and family

Website creation

B: Planning

Brainstorming for my success criteria

Creating my success criteria

Conducting my collection drive for old clothes

CRAAP and OPVL.

Creation of my adaptive clothing samples
Self management- making a timeline
Zoom interviews (secondary sources)

Product photoshoot 1
Connecting with fashion colleges
C: Taking Action
Creating my products (clothing)

Importing and creating accessories

Updating my process journal

Thinking, social & communication skills

D: Evaluation
Report writing begins
First draft submission
Exhibition preparation
Exhibition day.
Submission of the report

hS The info is really valuable as it shows
first-hand clothing difficulties and disabled
people themselves talk about their struggles. It
can be applied to my topic as I can get a better
understanding of the difficulties the disabled

them is the optimum solution via adaptive
clothing, individualistic to their needs. Can be
verified from other sources.

face in terms of clothing and what according to

The info is valuable as it’s an interview by a WSJ
fashion columnist. It can be applied to my research
as it can help me understand the market, the
adaptive value better and I can understand the kind
of features I need to incorporate while designing my
adaptive line by keeping in mind the di forts
and disabilities. The information can be verified
from other sources.

L Really reliable as it’s published on CNBC, a
top-notch news/business channel. There aren’t
major limitations as the article is not biased.
However, since they’re interviews, they are
subjective and have the limitation of opinion,
thus the clothing difficulty could be different
from person to person.

The source is completely reliable as it’s published
by and on Wall Street Journal, one of the best
American newspapers. There aren’t major
limitations as the article is not biased. However, at
one point, the journalist does talk about her personal
experience with disabilities and thus she may be
talking in favor of adaptive wear.
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PROBLEM

CLOTHING REQUIREMENT

AGE CATEGORY:

WHO WE ARE

THECURSABLES@OMAIL COM

www.thecur8ables.com

hecurBables@gmailco

Clothing, with:
* Magnetic closures
« Elasticized Pants
« Velcro openings

« Wrap arounds

« Adjustable hems

And more for.

« Elderly

 Patients

« Physically
disabled

Swollen foot wear

Velero openin

ADAPTIVE CLOTHING FOR
THE DIFFERENTLY ABLED

N

Magnetic Closures
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s
Wiheelchair clohing
Senior clothing
Handicapped cloching
Geriarric clothing
Al:

Parkinsons Cloching
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Contractu
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contacT us
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A Gantt chart

End of july- Samples should be ready of new clothes, survey to doctors and disabled, printables
to be ready

Beginning of august- open social media

August 2nd- doctor interview

August 3rd- Collection drive banner edit

August 4th- collection drive

August 6th- zoom calls with doctors

August mid- Finalise Ngo, tie up with fashion houses

B August 14th- zoom call with the disabled people

August 12th- List of prior learnings, final goal, success criteria, global context
Document § August 15th- Collection drive clothes must be converted into samples

End of august- product photoshoot 1

September 1st- Students to submit their detailed success criteria, and also the evaluation
of any 2 primary and 2 secondary sources

September 15th- Accessories must be imported

October beginning- Ngo work begins

October 2nd- Project report begins

B5- Timeline

B6- Creation of posters for branding & organisation
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Adaptive Clothing by Rainnia Goel

+ Add a new page
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B7- Self management technique

< Lists

Reminders

Meditate
Today, 7:00 PM

Call up tailor ranijit
02/12/20, 5:00 PM

Submit maths formative sheet
19/11/20, 2:00 PM

Make product catalogue
10/12/20, 7:00 PM

Dance session
Tomorrow, 3:00 PM

Blog for the website
23/12/20, 3:00 PM

©

BS8- Feedback from a friend / Books I read

BS8.1

BS8.2

< @or SRS
heyy | just posted 2 pics of clothing
on my insta page, can u give me
feedback on like the overall look of
my page, the description under the
pics etc. Y

hey yess

So your whole page looks really
nice and attractive, it's very
appealing and it's good that u have
interactions on a daily basis. | just
think that dont post a lot images at
the same time because it could get
a little too much..that's all!
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C1- Collection Drive & Production

Collection Drive

Product photoshoot

Visiting the tailors

Empowerment of Tailors




C3- Creation of my website, social media, Interview by ‘Winning Stree’

C2- Costing & wages sheet under organisation
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OF GARMENT WORKERS REPORT
THEY, OR A MEMBER OF THEIR
HOLD. HAVE GONE HUNGRY]
(CE THE START OF THE
NDEMIC

DONATE
s

SAMPLING COSTS (Rs)
Back flap tee for polio & paralysis (navy blue)
Price/unit Total units consumed | Total cost WAGES CHART FOR SAMPLING (Rs-30 per hour)
Fabric 150 15m 225 20™-24" July
:::;’:N elero ion ?’2 130 Name Hours Hours Hours Hours Hours Total Weekly
Talloring 600 B 600 worked worked worked worked worked hours wages
Miscellaneous: 50 (transport) (Mon) (Tues) (Wed) (Thurs) (Fri) worked
Grand Totals 985 Rs Rajesh Pandey 2 3 2 2 3 12 360
Kavita Patel 1 2 2 3 2 12 360
! Shilpa Sharma 2 3 2 1 2 10 300
Adaptive top for loco motor disability (red) Ram Thakur 2 N N 3 3 8 240
Price/unit Total units consumed Total cost
Tabric 100 m 100 Rajat Yadav - 2 2 1 - 5 150
Buttons/Velcro 10 B4 20 Sarita Mishra 2 1 2 - 1 6 180
Rentals 100 - 100 Ramani Yadav 3 3 - 2 1 9 270
Talloring 580 - 580
Miscellaneous: 45 (scissors) Vasudha Naik 2 ~ 2 3 a 11 330
Rama Mandal 1 1 2 2 4 120
Grand Total= 865 Rs Manit Patel 2 2 - 1 2 7 210
Natwar Kumar 2 2 2 - - 6 180
Devi Srivastav 1 2 2 2 1 8 240
Shoulder Velcro jersey shirt (dark blue) TOTAL= 2940
Price/unit Total units consumed Total cost
Fabric 150 1.5m 225
Buttons/Velcro 10 V-1.5m 15
Rentals 100 - 100 <> °@ BraAR
Talloring 630 - 630
Miscellaneous: 90 (meal) |
Grand Total= 1060 Rs s T
LET'S CHANGE THE WORLD =
BY REVOLUTIONIZING THE [o—
Women's maxi with side opening (striped) FASHION NEED
Price/unit Total units consumed Total cost RAINNA GOEL,
Fabric 200 2.5m 500 FOUNDER OF THE CURSABLES
Buttons/Velcro 10 V-1.5m 15
Rentals 100 - 100 Awakening The Humanity In Fashion —
Tailoring 700 - 700 Rainna Goel With Her The Cur8ables
Miscellaneous: 100 (meal)
Grand Total= 2115Rs Q@OO
Les changs th world b revolutiniing th shen need ~ Raana Goel Th Cursabes
.
C2.2- Journal Entries
16. 24th August, 2020 (Innovating adaptive covid masks,
11. 25th July, 2020 (Designing & Fabric sourcing) What I did- s @ g adaptive © )
What I did- e Brainstormed on ways I could solve the issue of the impact of covid on the disabled
e Revisited the notes and sketches I made during my intensive research at the beginning of people.
the project. e Researched on which disabled categories were affected due to covid.

e Thorough research on fabrics in accordance with the medical aspect.
Outcomes-
e Finalised 5 initial d

e Drew 5 designs to be given to tailors.

. led
gns to be pled as my p

e Visited the store to purchase fabrics.

Reflection-

Product sampling is a very important step in a clothing brand as it helps the customer have live
examples of what they would be expecting from the brand and at the same is the testing stage for
the designer herself. At the beginning of the project, I conducted intensive research and made a
lot of adaptive designs. I went back to it and selected 5 of my designs to be created as samples. I
visited the store to buy fabrics while maintaining social distancing and cautions due to Covid-19.
I purchased 5 medically approved cotton fabrics to be sent to the tailors along with my designs.

Thought of innovative modifications to covid masks to see if that could help.

Outcomes-
e Realised that the people with hearing disabilities would have trouble using masks
e Innovated a modification of “adaptive covid masks™

Reflection-

Covid-19 has impacted every one of us badly, not more than the disabled population. I decided to
find a solution to this issue that can be incorporated in my adaptive brand. Wearing masks has
become a norm and after researching, I realised that those with hearing disabilities would be
facing a really hard time as they require reading lips to comprehend what the other person is
saying. However, by having to wear masks, they would not be able to do so. Hence, I realised
that I can modify the normal covid masks by making them transparent on the mouth. I thought
that this way, reading lips is possible and I can manufacture and send my “adaptive covid masks™
in bulk to ngos for the deaf.
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C4- Go Pink (American Cancer Association) C5- Communication & Social Skills Through Networking
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. <1 3 Anita Aunty Ekansh... (0 &
\ My Helping Ha... = \ REDONE/IT by...

s < M; /\CX\E nov? ° Cb p @ jLueiSep < & redoneitbydiya D g @
C| 9&6}“’& D Hi aunty! I've put up 2 of my

. qe HAr? samples
Hi, did you talk to the tailor? 7 & Hi. Are my masks ready

| saw

T . Not approving of the maxi but the
G %p‘% D Yes we have spoken to 3 migrant top looks good
tailors who are jobless WHAT WOULD

Yes yes dispatching from Mumbai
in a couple of days, I'll coordinate
with u soon

Oh okay 2

. What about the maxi?
They can start production soon. - <

;& You can video call to discuss ekt Did you talk about the collecti

Tap and hold to react That's true.. however it's mainly for

Eiztélzzralysls and locomotive , Yes amazing
Okay so I'll coordinate with one of
i) ? . .
them tomorrow? ihenvoulsey/iocomotvel? I like the style. Please customize
e as we discussed
a Lack of motor skills.. as in not being Lo
Can you Whatsapp me their able to use their fingers properly

C5 4 C5 5 contacts 7 Tap and hold to react
° .

Not being able to put or op~=
Ao s B B © @ [Message... @ e
% ent Cataborate - ccument Message... Y @ °

How will they adjust a long outfit?

<1 16 Bhawna Aunty x

Yes

r the people with

ted my logo myself
fments for up-c;

Today

Hi Rainna..my father in law just had
a back surgery.. | saw ur page and
hence was wanting to know if u can
customise adaptive wear as per his
needs

D1- Final outcome of adaptive garments

WHAT " syre aunty, please send me the
requirements, everything can be
customised o

»spacng (10-snge [
» Bullts s Liss | None*

Drop Cap.

The clothes are hazard free too,
nothing breaks, assured

v/
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Chat

All Panelists and Attendees

Michael Gramlich

Brilliant topic Rainna

All Panelists and Attendees

D2- Goal attained
= ORI STYLEBOOK

MEN'S WEAR
Kamlesh Dangi

Liked the concept very much Rainna

include

aist pants,
Ursula Sanghvi to All Panelists and Attendees
Very informative Rainna!

All Panelists and Attendees

Ritika chaudhuri

excellent Rainna

and undressing

All Panelists and Attendees

From elastic, snaps, magnels,

OUR STORY
large buttons, easy zippers,
PRE-LOVED
Bijal Shah

drawstrings, velcro fasteners

& custom made clothing
Rainna well answered

CURBABILITY brings together easy to
wear, ‘adaptive clothing’ designed to
address the dressing needs of the
disabled. It has been curated by Rainna
Goel with a goal fo make dressing
casier by offering a varied selection of A
affordable adaptive clothing, we carry it alll
accessories and footwear

Thunga Health Care LLP, o Sch 00[
) -~
D3- Webinars
AYESHA PAWASKAR to All Panelists and Attendees

Goraswadi Road, Opp. Nirman Diagnostic Center,
Malad (West), Mumbai 400064.

Fantastic topic Rainna

HELP DESK : 28664200 o info@thungahealthcare.com o
www.thungahospital.com €

B
| EiTHUNG "
Sonal Chabria t

rificat
Feb. 54,2010 - Fob. 23,2021
All Panelists and Attendees

Well done Rainna

Send to: All Panelists v

Date: 21* December, 2020

TO WHOM SO EVER IT MAY CONCERN

WOMEN'S MAXI WITH SIDE OPENING FOR SPINAL
CORD INJURIES
iy . This is to certify that Rainna Goel, founder of an adaptive clothing brand “Cur8ability” and student of
Our women's side openiggimax is for wheel chair users and “jamnabai Narsee International School”, has donated an adaptive garment range to the
those with limited mobility, or spinal cord injuries. It's lined with underprivileged patients of our hospital’s section. These Garments will now help our patients dress with
velcro running through one side, making it fully detachable hecur8ables.com ease due to lack of caretakers during covid pandemic and will help ease the clothing difficulty that they
right from the shoulder through the length. Wheelchair users avaleeqacnes
and people who are frail or bed ridden will find it easier to We deeply appreciate her work and efforts and thank her for the generous donation.
dress since the maxi provides ample scope for movement
.
Feedback From Audience

Keep up the good work!

Thunga Healthcare
Malad, Mumbai

ADAPTIVE CLOTHING FOR
THE DIFFERENTLY ABLED
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